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Advocacy and PAdvocacy and P

Advocacy – making a persuasive 
t f ifi targument for a specific outcome.  

Advocacy has specific challenges and 
risks, but the potential to make real 
changechange.

ublic Relationsublic Relations



BE HEARD! Ma

Use engagement and  
communications to inspire 
change.

Effective use of PR tools
enable you to amplify your 
message, reach a broader 
audience and BE HEARD!

Commitment to, and passion 
for, issue advocating for is 
most important.

The PR aspects can be 
learnt.

ke Good Happen.

Image Source: amplifi – Advocacy & Corporate Soul



WHERE TO 
START?!?

There
desiSTART?!? desi
strat
situasitua

GOLDEN RULES
Set-up a multi-skilled committee / team thatSet up a multi skilled committee / team that 

expertise / comfort, social media savvy, public

While it’s good to have someone with h
mandatory

Lots of resources available from other Z
community with similar focus and mandat

Build alliances

Remember it’s all about building relationship
ultimately speaking to another human being so

Define Your Messageg

Identify Media Formats

Which media formats will be most useful in g
take?take? 

Keep all stakeholders informed

Plan, plan, plan!

 is no ‘right’ way to 
ign an advocacyign an advocacy 
tegy and every 
ation is differentation is different

cover a variety of areas (writing, computercover a variety of areas (writing, computer 
c speaking, etc.)

ands-on / professional PR skills, it’s not 

Zonta clubs and organizations in your 
tes.

ps! No matter what you’re advocating you’re 
o connect with them on a human level.

getting to your target audience? What “angle” will you 



Developing an ad
and 

1 Set a goal and objectives1. Set a goal and objectives
to guide the advocacy and decide where 
advocate for?

2. Select the target audience
who can bring about the change you wan

3. Build support
are there other organizations or individua

4 Develop the message4. Develop the message
KISS Principle: keep it simple
Point - develop clear messages with evi
Action - what do you want them to do?- m
WIIFT Wh t’ I It F Th ? B fitWIIFT - What’s In It For Them? Benefits 

5. Select methods
how best to get your message across? –
newspaper; informal networking; social mp p ; g;

6. Develop implementation plan
assess the risks; choose the best ‘messe
your message?

7 Monitor and evaluation7. Monitor and evaluation
how will you identify if you have achieved

dvocacy strategy 
plan
to focus efforts; what are the key issues to 

nt, and what are their interests or opinions?

als with same views?

dence based-examples
make a specific request
t th ?to them?

letter; email; meeting; community meeting; 
media

enger’; how might you follow-up or reinforce 

d your goal?



Continue to celebrate In

O S OJOIN US ON
Friday March 8thFriday March 8th

Bridge Street and La

Say No to Violence Against Women
Girls by joining with Us

L t it k thi iLet our community know this is an 
care about!  
Meet & park at the Joe Thompson baseball fieldp p

For more information visit www.zontakw.com/eve
contact us at advocacy@zontakw.com

nternational Women's Day

GN THE BRIDGE
h 5:00 to 6:00 pmh, 5:00 to 6:00 pm.
ancaster Road Bridge

n and 

iissue we 

 off Bridge St.g

ents or 



Facts about Violence Against
Every six days a woman in CanaEvery six days a woman in Cana
partner.
On any given day in Canada, moOn any given day in Canada, mo
2,500 children) are living in an e
domestic violence.
Each year, over 40,000 arrests 
As of 2010, there were 582 know
Aboriginal women in Canada AAboriginal women in Canada. A
United Nations have called upo
take action - without successtake action without success.

t Women & Girls:
ada is killed by her intimateada is killed by her intimate 

ore than 3,000 women (and theirore than 3,000 women (and their 
emergency shelter to escape 

result from domestic violence.
wn cases of missing or murdered 

mnesty International and themnesty International and the 
on the Canadian government to 
.



Facts about Violence Against
In just one year in Canada 427In just one year in Canada, 427
they had been sexually assaul
Canada have experienced at lea
sexual violence since age 16.
80% of sex trafficking victims i
61% of all Canadians say they p
woman who has been sexually 
More than one in ten CanadianMore than one in ten Canadian 
stalked by someone in a way th

t Women & Girls:
000 women over age 15 reported,000 women over age 15 reported 
ted, and half of all women in 

ast one incident of physical or 

n Canada are women and girls.
personally know at least one 

or physically assaulted.
women say they have beenwomen say they have been 

hat made them fear for their life.



Actions you can take to make 

Be a positive role model to young

Promote awareness by wearing O

and join "Orange Day to End Viole

Facebook

Donate to or volunteer your time 

community that support women a

 a difference:

g men and women in your life
thORANGE on the 25th of every month 

ence Against Women and Girls" on 

 at one of the organizations in our 

and girls facing violence



Actions you can take to make 

Sign the global call for action on w

ld hworld governments that you wan

against women and girls a top pri

Ask your friends to take these act

 a difference:

www.saynotoviolence.org to tell 

h k di i lt them to make ending violence 

ority 

tions as well!



Top TipsTop Tips
Don’t underestimate the time
term and successful PR doe
Work as a team. Successful 
of skills including researchof skills, including research, 
management and policy skill
Have very clear objectives. Ly j
closely to those objectives.
Where possible, work collab
ith i il l d dwith similar goals and manda

strengthen your voice, and e
Define your primary targets aDefine your primary targets a
that will enable you to reach 
Spend time nurturing relation
(media, audience, etc.) in ter

Acknowledgement: BOND NGO Advocacy Document - http://www.allindiary.org/pool/

s / Recaps / Recap
e needed – advocacy is long 
sn’t happen overnight.
advocacy requires a range 
communication projectcommunication, project 
ls.
Link your activities very y y

boratively with organizations 
t t li ht th l dates to lighten the load, 

expand your reach.
and use routes/approachesand use routes/approaches 
those individuals.

nships. Think about targets 
rms of individuals.
/resources/4-13-how-why-advocacy-bond-2005.pdf
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• WEBSITE:  http://www

TWITTER @Z t KW
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• PHONE:  519-748-765

EMAIL: connie@con
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